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Unilever’s purpose is 

to make sustainable 

living commonplace 



We need to act now

Pressures on the planet have 

reached a crisis point.  

Climate change, nature 

degradation, biodiversity 

decline, water scarcity are all 

interconnected.

We need to come together 

and act now.



Unilever has set out a new range of measures and 

commitments designed

to improve the health of the planet

€1 billion Climate & Nature Fund

Net zero emissions from all our products by 2039: from sourcing to 

sale

Deforestation-free supply chain by 2023

Empower a new generation of farmers and smallholders 

Regenerative Agriculture Code for all our suppliers

Make our product formulations biodegradable and implement 100 

water stewardship programmes by 2030



Accelerating action through a new €1 billion Climate & Nature Fund 

New commitment

Over the next 10 years, our brands 

will collectively invest

€1 billion in a new Climate & Nature 

Fund.

New initiatives will protect and 

improve the health of the planet.



Tackling the climate emergency: net zero by 2039

Prioritise building partnerships with 

suppliers that have committed to their 
own science-based targets.

Reaching this decarbonisation target will 

require a level of transparency that 

doesn’t exist today. First, we need 

systems to allow our suppliers to tell us 

the carbon footprint of the goods and 

services we buy. Our ultimate ambition is 

to communicate the carbon footprint of 
every product we sell.

The race to zero is a collective effort. We 

call on all governments to set ambitious 
targets and policy frameworks.

Additional commitment

By 2039: Net zero emissions from all our 

products – from the sourcing of the 

materials, to the point of sale

11 years ahead of 2050 Paris Agreement 
deadline

Existing commitment

By 2030: No carbon emissions from our own 

operations + GHG footprint of our products 

across their value chain will be halved

We will:



Progress to date:

Over 10 years as an industry leader in sustainable sourcing 

Forest-related commodities are certified as sustainably sourced to 

globally recognised standards

Deforestation-free supply chain by 2023

Challenge ourselves to even higher 

standards to ecosystems like forests, 

peatlands and

tropical rainforests.

Achieve a deforestation-free supply 

chain by 2023.

Increase traceability and transparency 

by using emerging digital 

technologies. 

Work with the industry, NGOs and 

governments to protect other 

important areas of high conservation 

value and high carbon stock.

We will:



Progress to date:

Working with the highest sustainable agriculture standards over many 

years has helped protect forests and biodiversity, stabilise soil depletion 

and preserve water quality

Regenerating nature

Drive regenerative agriculture 

practices that have an emphasis on 

restoring soil health, water 

conservation and access, actively 

increasing local biodiversity and 

regenerating forests and other 

carbon critical landscapes.

Empower a new generation of 

farmers and smallholders who are 

committed to protecting and 

regenerating their farm environment.

Introduce a pioneering Regenerative 

Agriculture Code for all our suppliers.

We will:



Protecting and preserving water

Implement water stewardship 

programmes for local communities in 

100 water-stressed locations by 2030.

Join the Water Resources Group to 

contribute to transformative change 

and building resilience in water 

management in key water-stressed 

markets.

Aim to make our product 

formulations biodegradable by 2030.

We will:



Action on plastic

Additional commitment (October 2019)

Reduce our virgin plastic packaging by 50% by 2025

One third of this will come from an absolute plastic reduction, 
eliminating over 100,000 tonnes of plastic from our packaging over 
the next five years

Help collect and process more plastic packaging than we sell by 2025

Existing commitment

All our plastic packaging will be 100% reusable, recyclable

or compostable by 2025

Increase our use of recycled plastic content in our packaging to at 

least 25% by 2025



It’s an ambitious agenda

We can’t deliver on our own

Collaboration and partnerships are key

Look forward to working with you

For maximum speed, scale and impact

THANK YOU!


