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ForwardLooking Statements

Certain statements and projections of future results made in this presentation constitute
forward-looking statements that are based on current market, competitive and regulatory
expectations that involve risks and uncertainties which may cause actual results to vary
materially. Except to the extent required by the law, Walgreens Boots Alliance undertakes
no obligation to update publicly any forwatdoking statement after this presentation,
whether as a result of new information, future events, changes in assumptions or
otherwise.
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filings with the U.S. Securities and Exchange Commission for a discussion of risk factors as
they relate to forwardlooking statements.
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Company Overview
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Three successories comingtogether

Ihe first globapbharmacyled,
nealth and wellbeingenterprise
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Our growing global presence

As of 31 August 2016

@ Owned businesses
B Equity method investments
B Branded products & franchises*

*Countries where the Company’s products are avallable for purchase or there are Company franchises
(other than those countries where there are owned businesses, equity method investments or joint ventures)
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Over 400,000

people employed

Presence in ii ii ii ii

more than @L thelargest retall
75, | pharmacy, health and
countries S
dally ||V|ng destinationin the
Global leader in pharmadgd, health USAand Europe
and wellbeing retailwith over
13 , 2000 storesin 11* countries A global leading pharmaceutical

wholesaleand distributionnetwork with

One of the world'slargeSt over 39@ distribution centers
g purChaserS in more than20* countries

of prescriptiondrugs andnany other ﬂ

health andwellbeing products

-

1_0_1_1. Walgreens Boots Alliance *As of 31 August 2016, including equity method investments, using publicly available information 7
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Our vision
Bethe first choice for pharmacyyellbeingand beauty¢ caringfor people and

communities around thevorld

Our purpose
We helppeople across the world lead healthier and happier lives

Our values

Care Partnership Trust
Dedication Innovation
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generations and delivering a CSR

program of which wecan be truly
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Ornella Barra, January 2016
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Our Corporate Social Responsibility
Approach
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This process has been utilised within the company for 15 years

COMMUNTITY

To be a
responsible
neighbour

MARKETPPLACE

To do business
fairly and
with integrity

Walgreens Boots Alliance

ENVIRONMENT

To protect it for
future
generations

WORKPLACE
To treat our people
with dignity and
respect
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Implementing Our CSR Strateg
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Key sequences of our CSR framework
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To bea responsible neighbour
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| ~dAre

1. Tosupportthe health, wellbeingandvitality of the
L communitieSwe serve

(e.0. Red Nose DaBBC Childrem Need)

A - < -1_ "G O
2. To develop and mobilise our resources and partnerships infti@h'[

againstCan Cer(e.g. American Cancer Society, MacMillan and EQRTC

B 5 U

3.To enableYOUNQ PEO0pIleto achieve their potentialwherever they
are in theworld

(e.g. Get a Shot Give a Shot, Vitamin Angels, Free the Children)
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OurenvironmentalGoals

To protect it for future generations

1. Toreduce ourenergy consumptlorhnd emlssmnsa
comparable basis adefined by the Greenhouse G&&oto: ol

(e.g MayDayCommittee for legacy Boots stores to reduce their carbon foc | Int
by 30% by 2020)

g

-— -

omparable basis, and c
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o reduce thavaste we create, on a

rincreasingly cwculafm;mes through iIncread@rFUSE

and recyC“ng(e g Consumer Goods Forum declarati ) ., ycling by ‘flfﬁ ?’, .
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3 :o develop plans to he 0 Qeﬁl‘ i Efm

collaboratively with other organlzatlons by 2020
(e.g. New York Declaration to achieve net zerc deforestation by 20 t
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ourmarketplaceGoals

To dobusinesdairly andwith integrity

Walgreens Boots Alliance




To treat our people with dignity and respect
e d B
1. To proactively support thepeI’SOHa| healthandwellbeing
of ourteam members
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2. To foster cUlture where differencesare recognised,

understood and valued, to bring benefit for our individual team
members, our businesses, our customers, our shareholders and the
communities in which we work antlve
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3. To continuously improve our robust approach fealth and safety,

actively caring for our team members araistomers
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Contributing to the UN Sustainable
Development Goals
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Contributing to the UN Sustainable Development
Goals (SDGS)

On September 25th 2015, a set of goalemal poverty, protect the planet
andensure prosperityfor all, was adopted bgountries and companies around
the worldaspart of anew sustainable developmeapgendaEachSDGhas
specific targets to be achieved over thext 15 years
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Contributing to the UN Sustainable Development
Goals (SDQGs

Our Approach in five steps

EMBEDDING the INTEGRATING the COMMUNICATIN
SDGs into our SDGs into our and engaging our
Goals activities people

UNDERSTANDING
the SDG

MEASURING and
Reporting progress

UN SDGs
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Local
= Communities

Fighting cancer

Commun

Young people

Energy
consumption

Waste and
recycling
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Deforestation

Traceability and
Trasparency

Network

Marketplace

Human rights

Heath and
Wellbeing
Diversity and
inclusion

Workplace

Health and safety
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CSR Initiatives

Delivering a series of successfu
Initiatives
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Community
Geta Shot.Give aShot.

A Together with the United Nations
Foundation'sShot@ Lifecampaign R
Walgreens is helping to provide lifesaving '."-__,-" »
vaccines to children in need. Al

A Walgreens donated. 5 million life-saving
vaccineghrough the
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our three-yearrelationship*. ,,mf“’;‘f{ Sl A S

GET a SHOT

A Drives preference for Walgreent2%oof GIVE a SHOT" M

customers stated their reason for

choosing Walgreens for their flu shot was
; no, o Getaflushot v,/JJ, G ;,, .

due to the donation Glife vitron e
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Community
Vitamin Angels

w‘z@m ‘ Qvliumln angels’

Walgreens and Vitamin Angels are combating malnutrition, the #1 cause of preventable
child deaths around the world.

insighis

Malnutrition is the#1 cause of One percenbof all vitamin Vitamin Angels Campaign has alres

preventable child deaths purchases are donated to provide  provided oveil84 millionchildren
vitamins to mothers and children in  with life-changing vitamins and

91%o0f Americans are willingto  impoverished communities nutrients and has pledged to reach

switch similar brands if the other
brand is associated with a good
cause

100 millionchildren with life
changing vitamins by 2017.

Walgreens vitamin share has

0
82%would recommend a brand increased in both Drug and AOC

that supports a good cause

TOGETHER WE CAN HELP

100 MILLION
CHILDREN

A CHILD
IN NEED WITH EVERY
VITAMIN PURCHASE
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EORTC Cancer Research FUSEECTAcol&roject

. - Since October 2011, Walgreens Boots Alliance has been working in partnership
. with.the EORTC Cancer Research Funsuipport the creation of the first pan
% * EuropearBiobankfor colorectal canceresearch andt fiscal 2015 helped
achievinghe fiveyears target ofive million Euros.
T Y

A Theproject, calledSPECTAcolavhich stands for
W{ ONBSYAYy3 tlF0ASyGa F2N 9F
first ever prospective fully annotatedmor samples
Biobankand Biomarker analysis platform for genetic
profiling of patients suffering from advanced colorectal
cancer.

A Thisunique platformdeveloppersonalized treatments
based on the results of tissue sampling analysis and is

supported by a network of ovesQ clinicalcentersin
11 countries An estimated 600 to 1,000 patients with

advanced colorectal cancer are expectectwollon a
yearly basis. By the end of fiscal 2015, more than

/40patientshave enrolled since the official start of the
biobankon 20 Septembe?2013.

ahate
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