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Forward-Looking Statements 
 
Certain statements and projections of future results made in this presentation constitute 
forward-looking statements that are based on current market, competitive and regulatory 
expectations that involve risks and uncertainties which may cause actual results to vary 
materially. Except to the extent required by the law, Walgreens Boots Alliance undertakes 
no obligation to update publicly any forward-looking statement after this presentation, 
whether as a result of new information, future events, changes in assumptions or 
otherwise.   
 
tƭŜŀǎŜ ǎŜŜ ²ŀƭƎǊŜŜƴǎ .ƻƻǘǎ !ƭƭƛŀƴŎŜ Ωǎ ƭŀǘŜǎǘ !ƴƴǳŀƭ wŜǇƻǊǘ ƻƴ CƻǊƳ мл-K and subsequent 
filings with the U.S. Securities and Exchange Commission for a discussion of risk factors as 
they relate to forward-looking statements. 
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Company Overview 
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Three success stories coming together 

The first global pharmacy-led,  
health and wellbeing enterprise 

 
Two iconic retail pharmacy brands and an international leading 

pharmaceutical wholesaler 
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Our growing global presence 

  As of 31 August  2016 
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About us 

*As of 31 August 2016, including equity method investments, using publicly available information 
for AmerisourceBergen 

Presence in 
more than  

25* countries 

Global leader in pharmacy-led,  health 

and wellbeing retail  with over 

13,200* stores in 11* countries A global leading pharmaceutical 

wholesale and distribution network with 

over 390*  distribution centers   

in more than 20 * countries 

The largest retail 
pharmacy, health and 
daily living destination in the 

USA and Europe 

One of the world's  largest 
purchasers      

of prescription drugs and many other 
health and wellbeing products 

Over 400,000* 
people employed  
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Our vision 
Be the first choice for pharmacy, wellbeing and beauty ς caring for people and 
communities around the world 

Our purpose 

Our values  

We help people across the world lead healthier and happier lives 

Care Trust 

Innovation 

Partnership 

Dedication 
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άΧ ǎŜŎǳǊƛƴƎ ŀ ōŜǘǘŜǊ ǿƻǊƭŘ ŦƻǊ ŦǳǘǳǊŜ 
generations and delivering a CSR 
program of which we can be truly 
ǇǊƻǳŘέ 
 
Ornella Barra, January 2016 
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Our Corporate Social Responsibility 
Approach  
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CƻǳǊ ŎŀǘŜƎƻǊƛŜǎ ŦƻǊ ƻǳǊ /{w ŀŎǘƛǾƛǘƛŜǎΧ 
This process has been utilised within the company for 15 years 
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COMMUNITY 

To be a  
responsible  
neighbour 

MARKETPLACE 

To do business 
 fairly and  

with integrity 

WORKPLACE 

To treat our people 
with dignity and 

respect 

ENVIRONMENT 

To protect it for 
future 

generations 
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Implementing Our CSR Strategy 
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Stakeholder 
Benchmarks 

DJSI, CDP 

Commitments 

Stakeholder Dialogue 

Χ5ŜŜǇƭȅ ŜƳōŜŘŘŜŘ ƛƴ ƻǳǊ ŜƴǘŜǊǇǊƛǎŜΧ 
Key sequences of our CSR framework 
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Commercial 

ÅTargets 

ÅDelivery 
ÅMeasurements 

UN Sustainable 
Development Goals 

Divisions + Cross 
Divisional Functions  

(eg. Global Brands) 

Local 

ÅObjectives 
ÅAmbitions 

ÅReport 
ÅAudit 
ÅFurther 

improvements  

Review  & 
Communication 
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Our CSR Goals  
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Our community Goals 
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1. To support the health, wellbeing and vitality  of the 

communities we serve 
(e.g. Red Nose Day, BBC Children in Need) 

 

2. To develop and mobilise our resources and partnerships in the fight 
against cancer (e.g. American Cancer Society, MacMillan and EORTC) 

  

3. To enable  young people to achieve their potential wherever they 

are in the world 
(e.g. Get a Shot Give a Shot, Vitamin Angels, Free the Children) 

 

To be a responsible neighbour 
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Our environmental Goals 
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1. To reduce our energy consumption and emissions on a 
comparable basis as defined by the Greenhouse Gas Protocol 

(e.g. MayDay Committee for legacy Boots stores to reduce their carbon footprint 
by 30% by 2020) 

 

3. To develop plans to help achieve zero net deforestation, 
collaboratively with other organizations, by 2020  
(e.g. New York Declaration to achieve net zero deforestation by 2020) 

 

2. To reduce the waste we create, on a comparable basis, and contribute 

to the drive for increasingly circular economies through increased re-use 
and recycling (e.g. Consumer Goods Forum declaration to half recycling by 2025) 

  

To protect it for future generations 
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Our marketplace Goals 
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1. To create a global process that enables transparency of 

ingredients and their traceability for the exclusive consumer 

retail product brands that we sell 
(e.g. the Green Tick Process) 

2. To work collaboratively with a global network of key external 

organisations engaging in issues that carry the greatest social relevance to 
the markets and in the communities we serve 

(e.g. the Stakeholder Panel and the concept of critical friends) 

 
3. To continue to drive ethical sourcing practices ς protecting human 

rights across our supply chain 
(e.g. the Modern Slavery Directive is applicable to all businesses) 

 

To do business fairly and with integrity 
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Our workplace Goals 
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1. To proactively support the personal health and wellbeing 

of our team members 
όάƛŦ ǿŜ ŎŀƴΩǘ ƭƻƻƪ ŀŦǘŜǊ ƻǳǊ ǇŜƻǇƭŜΣ Ƙƻǿ Ŏŀƴ ǿŜ ƭƻƻƪ ŀŦǘŜǊ ƻǳǊ ŎǳǎǘƻƳŜǊǎΚέύ 

 

3. To continuously improve our robust approach to health and safety, 

actively caring for our team members and customers 
όάŎƻƴǎƛǎǘŜƴǘ ŀǇǇƭƛŎŀǘƛƻƴ ƻŦ ƻǳǊ ǊǳƭŜǎ ŀƴŘ ǊŜƎǳƭŀǘƛƻƴǎ ǿƘŜǊŜǾŜǊ ǿŜ ƻǇŜǊŀǘŜέύ 

 

2. To foster a culture where differences are recognised, 
understood and valued, to bring benefit for our individual team 

members, our businesses, our customers, our shareholders and the 
communities in which we work and live 

όάŀƭƭ ŜƳǇƭƻȅŜŜǎ ǎƘƻǳƭŘ ƘŀǾŜ ǘƘŜ ǎŀƳŜ ƻǇǇƻǊǘǳƴƛǘƛŜǎέύ 

To treat our people with dignity and respect 
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Contributing to the UN Sustainable 
Development Goals 
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Contributing to the UN Sustainable Development 
Goals (SDGs) 
On September 25th 2015, a set of goals to end poverty, protect the planet, 
and ensure prosperity for all, was adopted by countries and companies around 
the world as part of a new sustainable development agenda. Each SDG has 
specific targets to be achieved over the next 15 years.  
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Contributing to the UN Sustainable Development 
Goals (SDGs) 
Our Approach in five steps 
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UNDERSTANDING 
the SDGs 

EMBEDDING the 
SDGs into our 

Goals  

INTEGRATING the 
SDGs into our 

activities  

COMMUNICATING 
and engaging our 

people 

MEASURING and 
Reporting progress 

Goals

No Poverty Zero Hunger Good Health 

and Well-

Being

Quality 

Education

Gender 

Equality

Clean water 

and 

Sanitation

Decent work 

and 

economic 

growth

Industry, 

Innovation 

and 

insfrastructur

e

Reduced 

inequalities

Sustainable 

cities and 

Communities

Responsible 

consumption 

and 

Production

Life below 

water

Life on land Peace, 

Justice and 

strong 

institutions

Partnerships 

for the goals

Local 

Communities

Fighting cancer

Young people

Energy 

consumption

Waste and 

recycling

Deforestation

Traceability and 

Trasparency

Network

Human rights

Heath and 

Wellbeing

Diversity and 

inclusion

Health and safety

UN SDGs
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CSR Initiatives 
 
Delivering a series of successful CSR 
initiatives 
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Community  
Get a Shot. Give a Shot. 
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Å Together with the United Nations 
Foundation's Shot@Life campaign, 
Walgreens is helping to provide lifesaving 
vaccines to children in need. 

 

ÅWalgreens donated 15 million life-saving 

vaccines through the  
άDŜǘ ŀ {ƘƻǘΦ DƛǾŜ ŀ {ƘƻǘΦέ ŎŀƳǇŀƛƎƴ  ƻǾŜǊ 
our three-year relationship*. 

 

Å Drives preference for Walgreens: 12% of 

customers stated their reason for 
choosing Walgreens for their flu shot was 
due to the donation 

*since ǘƘŜ ǇǊƻƎǊŀƳΩǎ ƛƴŎŜǇǘƛƻƴ ƛƴ нлмо 
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Community 
Vitamin Angels 

Insights Action Results 

Malnutrition is the #1 cause of 

preventable child deaths  

91% of Americans are willing to 

switch similar brands if the other 
brand is associated with a good 
cause 

82% would recommend a brand 

that supports a good cause 

 

One percent of all vitamin 

purchases are donated to provide 
vitamins to mothers and children in 
impoverished communities 

 

Vitamin Angels Campaign has already 

provided over 84 million children 

with life-changing vitamins and 
nutrients and has pledged to reach 

100 million children with life 

changing vitamins by 2017.  
 
Walgreens vitamin share has 
increased in both Drug and AOC 

 

Walgreens and Vitamin Angels are combating malnutrition, the #1 cause of preventable 
child deaths around the world.  
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Community 
EORTC Cancer Research Fund -  SPECTAcolor Project 

Å The project, called SPECTAcolor which stands for 
Ψ{ŎǊŜŜƴƛƴƎ tŀǘƛŜƴǘǎ ŦƻǊ 9ŦŦƛŎƛŜƴǘ /ƭƛƴƛŎŀƭ ¢Ǌƛŀƭ !ŎŎŜǎǎΩ ƛǎ ǘƘŜ 
first ever prospective fully annotated tumor samples 
Biobank and Biomarker analysis platform for genetic 
profiling of patients suffering from advanced colorectal 
cancer.  

Å This unique platform develops personalized treatments 
based on the results of tissue sampling analysis and is 

supported by a network of over 30 clinical centers in 

11 countries. An estimated 600 to 1,000 patients with 

advanced colorectal cancer are expected to enroll on a 
yearly basis. By the end of fiscal 2015, more than 

740 patients have enrolled since the official start of the 

biobank on 20 September 2013. 
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Since October 2011, Walgreens Boots Alliance has been working in partnership 
with the EORTC Cancer Research Fund to support the creation of the first pan-
European Biobank for colorectal cancer research and at fiscal 2015 helped 
achieving the five years target of five million Euros.  




